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From the ‘Balloon Man’ to Market Expert: An Aspen Broker’s Climb to 
the Top 
Glamorous Aspen, Colorado, home to celebrities, seasoned skiers and tech billionaires, 
frequently tops the list of priciest real estate locations in the U.S. A combination of spectacular 
vistas, an outdoor lifestyle and a charming village with upscale, city-style amenities makes it a 
sought-after spot. But for a deep dive into Aspen’s sky-high sales, look to the land planning 
codes, says Tim Estin, broker of Aspen Snowmass Sotheby’s International Realty.  

“Back in 2005 and 2006, Aspen and Pitkin County were rewriting their land use codes, and I 
knew this would be important for the future of the area,” Estin says. “I offered to attend the 
meetings and cover them for the local real estate board because I wanted to understand the 
decisions and implications.” 

Land planning meetings may not sound like the most dazzling way to jumpstart a career, but it 
paid “positive dividends” for Estin. “While plenty of agents in Aspen pick up clients on the golf 
course or the ski slopes, I turned a passion for learning into a level of market expertise that got 
my name out there in front of other brokers, buyers and sellers,” says Estin, who cites his 
curiosity and openness to opportunity as essential components of his journey. 

Where It All Began  

Estin’s parents honeymooned in Aspen in the 1950s, and his father was a ski instructor. Estin 
spent a few years there in elementary school, then paid frequent visits to the mountain town 
throughout his childhood. 

“When I was in high school at Choate, I apprenticed with Fritz Benedict, the number one 
architect in Aspen at the time,” Estin says. “I worked for him after college and then for the 
Sno.engineering consulting firm, which built major ski resorts around the world from the 1950s 
to the 1980s.” 

After earning an MBA from Boston University, Estin returned to live in Aspen in 2005, where 
he was already active on several boards. Realizing the Aspen real estate market was on fire, he 
pivoted from the marketing business he’d started to earning his real estate license. 

“When I started summarizing the land use meetings, that information was sent to all the 700 or 
800 members of the real estate association, and they often sent the info to their clients. Buyers 
and sellers started to know who I was,” Estin says.  

He approached the local business journal in Aspen to write an occasional market report. “I told 
them I wanted to be published during the five biggest weeks of the year in Aspen: Christmas, 
New Year’s, President’s weekend, spring break and July Fourth,” says Estin, who printed out 
the articles to display at his open houses. “It generated a lot of interest among buyers.” 

Soon, Estin had grown a reputation as the market expert for Aspen. Still, he faced difficult 
moments in the early stages of his career. 
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“I’m a firm believer that attitude is everything and ego is a waste of time,” Estin says. “At first, I 
volunteered to sit at open houses every weekend. People started to call me the ‘balloon man’ 
because I was always picking up balloons at the store and carrying them to the houses. I wasn’t 
sure how I felt about that at first, but then I decided I wasn’t going to be ashamed. I will do 
whatever it takes to grow my career.” 

An Aspen State of Mind 

“I’ve always deliberately thought about how to use my experience with architecture, ski resort 
consulting, my education and my curiosity, which has had a cumulative impact on my career,” 
Estin says. 

For example, Estin anticipated the impact that zoning changes could have on the Aspen market, 
when no one seemed to be covering the topic. Restrictive building codes are one reason Aspen 
continues to have extremely limited inventory, which drives astronomical prices.  

On the flipside, when it comes to transactions, Estin says it’s more important to think about 
what’s best for the client. “Focus on the process and let go of the outcome,” he says. “If you 
focus too much on the prize way ahead of you, you can screw up some of the details 
somewhere along the line.” 

Cycling Through Market Changes 

Within a few years of Estin’s entrance into the Aspen market, the 2008 financial crisis hit and 
brought about massive change. 

“When Lehman Brothers filed for bankruptcy, I immediately thought the universe was going to 
change,” Estin says. “Prices in Aspen continued to rise into 2009, but from 2009 to 2013 it was 
really rough.” 

Estin believes his reputation as the “numbers guy” helped solidify his client base and got him 
through those lean years. “People were floundering and yearning for clarity. I could explain the 
importance of market cycles and put everything in perspective,” he says. 

Advice for Novice Agents 

In markets that are saturated with agents, it’s essential to work out what differentiates you, Estin 
says. 

“When I was younger, people used to tell me, ‘Be yourself, everyone else is taken,’ but I think I 
understand that better now,” Estin says. “Every agent needs to figure out who they are and what 
they can do that no one else can do.” 

Moving back to Aspen in 2005, Estin’s thinking was that he could leverage his MBA more in the 
ski resort than competing against the hundreds of agent MBAs in New York City. 

“I could have built my career by going to ski every day and passing out my card to one or two 
people,” Estin says. “Sometimes—actually many times—I’ve thought that would have been a lot 
more fun than doing the reports, because it’s not easy to do this stuff. But you need to lean into 
yourself, figure out what you do well and what your personality is. There are many ways to be 
successful in this business.” 

[CTA/Endnote follows]  



Inspired to join Sotheby’s International Realty’s global network of luxury real estate 
advisors? Discover more by following the link in the comments below  

*Link to post in comments*  

Find out how the power of the Sotheby’s International Brand can impact your real estate 
business and offer a career without limits https://www.sothebysrealty.com/eng/join-us 
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